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to the meat decision-makers Spain Intern. D':jecto'fs' C:W“ers A
professionals Meat establishments 3,190 300 and general managers 0
Slaughterhouses, cutting plants, Quality. food safet
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 orod q dh R+D+i directors,
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Spain 4,585 Channels of distribution 475 25  Operators 15 %
Catalufa 19 % Shopping centers, hypermarkets, Buyers of meat
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